A selection of work by

Kailash lyer

across communication,
brand and Ul/UX design




DaMENSCH

Menswear start-up

True Shades

Holi campaign celebrating men
who refused to be swayed by slurs,
and are comfortable in their skin.

VIEW THE FILM > >




DaMENSCH

Menswear start-up

Poster design
and art direction
for the launch of
their Chinos line

GOOD
FOR YOU
GOOD
FOR THE
PLANET

GOOD
FOR YOU
GOOD
FOR THE
PLANET

GOOD
FOR YOU

GOOD

FOR THE
PLANET

UL

CHIIN

- with 4 x stretchability

GOOD FOR YOU x
COOD FOR Y

wLALIED ]! LR : FLANET X
LOOD FOR 00D FOR THE PLANET x
x GOOD FOR THE PLANET -

U
S
=
=
S

-
=
.E

e
L =

J
e

Q

T
e

U

>
T
i =
s

xxxx ——— DAMENSCH ——— xxxX xxxx ——— DAMENSCH ——— xxxx



DaMENSCH

Menswear start-up

Effortless
Fashion
For The

Comfortable
\ [e]g

New positioning
& photoshoot.




DaMENSCH

Menswear start-up

Uncomfortable
Questions

for
Comfortable
Couples

Valentine's Day Campaign

VIEW THE FILM > >




TURTLE
MOON

A start-up focusing on babies
and new mothers.

Naming
Brand ldentity

Packaging

www.turtlemoonstore.com
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ROYAL CANIN

Ecommerce
Platform

Platform Strategy
Wireframing

Front-end Design

The site will go live
by early 2022.

==
ROYAL CANIN

Boxer Adult

Buy Now

Find a local retailer



BLINCTRIP

A start-up creating an
end-to-end travel platform.

Refreshed
Visuval Language
and
Communication
Strategy for
Digital Media

Wanderlust
2021 edition

blinctrip

Vaccination

.
Vacation

blinctrip

Today's trip planner

From: My Home

To: Nearest Vaccine Centra

Travel Pet Peeves

armg iost | AEIE
middie seat | EbEEaES

Feople standing up

immediately after ﬂ.ﬁ iﬁ iﬁi ﬁi ﬁﬁ- :

the plane lamnds

Blinctr P

What type of traveller are you?

blinctrip

Always
packing more
clothes than
needed

blinctrip

TRAVELLER INFORMATION

Hawe a T-course meal
with the family, Relax.
Leave for the airport

Grab a guick bate,

ig Ki ng h'i:.‘lh H.hﬂ.ii Rush to the air ot
adult, Male e - *

el ~ | camfartably on time
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Caboulating Lhstance 9.

blinctrip

Don’t judge a flight
by its departure time.

You don't know what it's been through
ar where it's been.

=

i—}- Your flight is delayed by 90 mins

Mo matter where you are,
you will never miss this connection.

blinctrip blinctrip

What’s saved on Blinctrip,
stays on Blinctrip.

Today’s travel options

D Vrindavan

(] Mathura

Grandma’s house for
the best Janmashtami
stories

ﬂl'E]ﬂsr_. _

] _ﬁﬂmearcznmpiﬁeamhing_ B

for the best deals on flights. -~

blinctrip

THE JOURNEY OF A
THOUSAND MILES

STARTS WITH
LAST-MINUTE
FLLGHT TICKETS

blinctrip

Flying To Dubar: 'ﬂ'
Pretty Cheap (only on Blinctrip)

Getting a BnB: =
That’s why you saved up, right?

Bragging right when you catch the ball: &
Priceless!



DABANG DELHI

Pro Kabaddi
League Team

Team Positioning
Visual Branding

Communication
& Films

Performance
Campaign




Results:

1. Fan engagement grew by
380% over previous seasons
across all digital assets. Their
offline and online fan
engagement was the highest
amongst all teams during this
season.

2. The team’s sponsorship
value catapulted substantially
over the previous year.

3. They also had the highest
ticket sales in their home leg,
and were the only team to sell
out all seven home matches.

VIEW PROJECT DETAILS
AND FILMS > >
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R ELAN
FABRICS

Refreshed
Visual Language
and
Communication
Strategy for
Digital Media

VIEW PROJECT DETAILS >>
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R ELAN
FABRICS
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“Reserved For RED”

Campaign to relaunch
Vodafone RED nationally.

Executed as direct marketing
mailers, in-store branding,
and digital communication.
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RESERVED FOR RED B 2 RESERVED FOR RED

Vodafone Play & o RED Assist @)

Unlimited entertainment on the go e ; One touch to directly talk to our experts




VODAFONE SUPERHOUR

To counter competition from Reliance Jio, Vodafone launched “SuperHour”, an hourly unlimited
plans starting at Rs. 7 that offered free Vodafone-to-Vodafone local calls and unlimited 4G/3G data
for its prepaid customers.

To highlight the benefits of this plan, | wrote four short films that showcased dataheavy scenarios
that customers could use SuperHour for - watching a lot of music videos, streaming movies,
looking at make-up tutorials, and perusing cooking videos.

These were shot exclusively for Facebook, as vertical videos, one of India’s first live-action
campaigns shot in portrait format.

vodafone vodafone | vodafone
SuperHQ@ur M SuperH@ur I SuperH@ur

Unlimited internet for Unlimited internet for Unlimited internet for
unlimited music videos! unlimited recipe videos! unlimited hairstyles!

vodafone

SuperHQur

Unlimited internet for
unlimited movies!




VODAFONE
SUPERHOUR

The campaign was also
extended as a series of
search-keyword targeted
YouTube prerolls.

vodafone

SuperH@ur

Unlimited 4G/3G data
1 hour, from 716

vodafone

SuperH@ur

Unlimited 4G/3G data
1 hour, from 16

vodafone

SuperH@ur

Unlimited 4G/3G data
1 hour, from 16

vodafone

SuperH@ur

Unlimited 4G/3G data
1 hour, from 16




VODAFONE
IPL SUPERFANS
VS CHRIS GAYLE

Every year, during IPL, one
SuperFan get the grand prize, but
we decided to shake things up.

We chose 11 SuperFans, and got
them to meet Chris gayle, without
telling them about it.

We shot the entire activity in one
day on location in Bengaluru, with
Chris Gayle himself available for just
one hour.

VIEW PROJECT DETAILS
AND FILM > >




PREX SPEND

Redesign

for B2B
Procurement
Platform

UX Consulting

Front-end Design

The software is in
closed-beta, and
will open to the
public soon.

Dashboard O
Catalogue O
Sourcing CI ‘

Suppliers o
Contract O
Inventory O

HOME » SOURCING » EVENTLIST » 17671 9 =& A X o Mahesh Mohan -

Suppliers Invited Responses received Process initiated Bids submitted

Gearboxes needed for Electrical L 26 1 6 1 4 1 2

Vehicles with ISO 9009 standards

Event No. 17671

Event Type RFOQ

Team Mohan Malhotra & 8 others Response 5Start Date Response Deadline Evaluation Deadline

Lorem ipsum dolor sit amet consectetur adipisicing elit. Dolorem sunt @ Asia/Kolkota 1 .1 8.44.36
dolore natus et? Magni labore voluptates facilis... read more

[ 09 JAN 2021 @ 14:32pm [ 22 JAN 2021 @ 18:00pm ¥ 26 JAN 2021 @ 11:00am

View RFP

Edit RFP (&

Bﬂ 22 Questions Sent 1 6 Unread Questions 1 2 Assigned To Me 07 Announcements
Download RFP &

Supplier Responses e



BAJAJU AUTO

Global Portal
Redesign

User Research
Information Architecture
Wireframing

Front-end Design

The international GlobalBajaj.com
portal was facing a sales funnel
crisis, where leads weren't
converting for dealers.

| led this redesign project that
started with dealer interviews
across some of the 89 markets
where the brand is present to
identiy the root of the problem.

The refreshed portal was tested as
a pilot in the Bangladesh and
Argentina markets, and is now
being rolled out globally.

VIEW PROJECT
DETAILS >>
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PLATINUM
GUILD OF
INDIA

Proposed
Website &
Visual Identity
Revamp

VIEW PROJECT DETAILS >>

STORIES

| -+ DESIGN DETAILS
| S —

PLATINUM LOVE BANDS

.-}— INFO |

PLATIMUM

DESIGNS

~+ DESIGN DETAILS

ooo
DEE SWITCH TO GRID VIEW




SABTV
Aadat Se Majboor
Show Launch

For SAB TV's new show, we had to get the
all-new, millennial audience excited to watch
5 freshers battle it out in their first job.

So we did what no Hindi GEC has done before:
we tapped into their habits. We spoke in their
language, through people they liked, and on

platforms they visited every day.

We launched with a music video ‘/

that captured the madness at City p"
Chakkar, the fictitious office where £

the show takes place.

We collaborated with who had left the corporate life behind,

and got them to create stand-up sets around their office days.




SAB TV We got on board to

Aadat Se Mujboor do what they do best, create satirical
videos around office humour. The
Show Launch Y

brought alive the competetive nature
of office colleagues in a series of 3

sketch comedy bits.

As a result, the show engagement online OFFICE COLLEAGUES START SHOWING

OFF WHEN A 'NEW EMPLOYEE' JOINS

blew-up and surpassed all previous show
VIEW PROJECT FILMS > > numbers and benchmarks.

OFFICE COLLEAGUES AND THEIR BOSS OFFICE COLLEAGUES ONE-UP EACH
GET INTO A 'BRAINSTORMING SESSION OTHER TO GO ON A 'FOREIGN TRIP'




GROUPE
PSA

India Launch
Website STRONG, ICONIC BRANDS

With our portfolio of iconic brands including Peugeot, Citroen,
Vauxhall, Opel, and DS Automobiles, we aim to provide

Dealer Resea rCh customers with a unigque automotive experience that brings

them freedom and pleasure.

Information
Architecture

Wireframing

Front-end Design

VIEW PROJECT DETAILS >>
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TATA MOTORS

Drive The Future
campaign
microsite

To push sales of the new
range of cars from Tata
Motors - Nexon, Hexa,
Tiago, and Tigor - we
created the “Drive The
Future” campaign.

The microsite was a
complete online user
experience, highlighting
the future-ready tech,
capabilities and sleek,
modern styling of the
vehicles.

HEXA

Whatever it Takes
to Drive the Future




QUEST PLUS

An educational app launched
by Smt Sulochanadevi
Singhania School

Brand Identity

Marketing
Collaterals

Website

VIEW PROJECT DETAILS >>

A comprehensive
legacy of teaching,
now for your school

QuestPlus draws from over 50 years of
experience & results of Smt
Sulochanadevi Singhania School and
distills that into a learning platform
that you can use to give your school
the next-level advantage!

F
. Get it on the App 5tore

bv Get it on the Play Store

liscaver the hidden methodalagies

0
e} ':-lll-ll:-"' ania Schaol Excellanos wit

Qluest

The Best Kept Secret
in Education




TATA NQ

A new age, B2B venture of "ATA
Tata Chemicals, Tata NQ
offers a nutraceuticals
range of products to
promote and ensure good
health, inspire healthy
living and address the
nutritional needs of the
modern consumer.

Visual Identity

Packaging B SCIE]
B~ ,nl'-' NA‘I‘U RE
Website A serk
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FBB
21 Days, 21 Looks

We launched fbb’s
Spring-Summer 2015
Collection with the 21 Miss
India finalists.
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Each finalist modelled a
unique look, that we
released online one day at
a time, for 21 days.

.
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| was resposible for
directing the photo-shoot
on-ground, and scripting
the 30-second videos.




. == pays |1 Looks

Deeksha Kaushal's Style Mantra:

WITH SOLIDS,
POSSIBILITIES ARE V.
ENDLESS

Deeksha Kausha is wearing
an evening gown from

fbb's Spring Summer 2015 collection

SHARE: f ('[} L 4 g_




B 1 pays B Looks 1 pavs B Looks

fbb Feoming Miss India 2005 Analist
Meghana Mittal's Style Mantra:

fbb Feming Miss India 2015 snalisk
Alsthwarya Goel's Style Mantra:

EAST-MEETS-WEST,
THE BEST OF
BOTH WORLDS

A PLAYFUL STYLE
KEEPS YOUR
LOOK FRESH

Meghana Mittal reflects timeless style in Alihwiarya Goel recks the Tutlon loak

a sleeveless polica pattern dress with a by pairing a printed lohenga with a

two-calour corsage and a looped blue belt solld top and wintage ethnic jewellary

TEb"s Spring-Summer 2015 collection,
iz mow avallable in fbb outlets

Teb's Spring-Summer 2015 collection,
Iz mow avallable in fbb outlets

arcund the country arcund the country

B 1 pays B Looks B 1 pays B Looks :

fbb Feming MIss India 2005 Analist
Chakat Dalal's Style Mantea:

bk Feming Migs India 2015 fnalist
Diksha Singh's Style Mantra:

A SPLASH OF RED
ALWAYS
TURNS HEADS

NEVER GO WRONG
WITH BLACK & WHITE
& CHECKS

Chahat Dalal commands Instant attention Dikeha Singh readics for summer

i a povwarfal red pencil 2kirt and with a two-pattern checkered print

ridrill top and bottom-zippered panis

flaral fitted walstooat

b Spring-Summer 2015 collection, ekt Spring-Summer 2015 collection
1% mowr avallable in The outlels 1% o avallable im TBB outlets
arcund the country araund the count ry




BIG BAZAAR
FLIP-FLOPS

Big Bazaar was having a
ten days sale on its
flip-flops, where prices
were slashed from 199 to
99 only.

A tactical sales campaign
was heeded to
communicate this, and
budgets were tight.

We created 10-second long
animated videos, which
anthropomorphisised the
numbers.




A total of five videos
were created in this
series.

The 10-day sales target
was met within a

VIEW FILMS > >
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ROYAL CANIN
Pet Calendar

Royal Canin India’s first digital
campaign: an official pet
calendar, featuring pet photos
submitted and voted upon by
their dedicated and
passionate community.

o9
—

ROYAL CANIN'
CALENDAR 2016

"

IS YOUR PET READY TO BE
THE STAR OF OUR 2016 CALENDAR?

We're looking for the most adorable pets
to be a part of our official 2016 calendar.

oI B L

EASY STEPS
10 WIN!

UPLOAD YOUR PET'S PHOTO.

SHARE IT ONLINE.

THE BEST PHOTO WINS!

VIEW ENTRIES

GET STARTED




Over the three weeks that the
campaign ran, more than 1600
entries were received, with a
reach of over 2 million. All
winners of the campaign
received physical copies of the
calendar.

This has now become an
annual property.

atils
ROYAL CANIN' cALEioAR 2016 B B

Hi Vimay!
We're very glad you decided to participate!

Just fill the below form and cross your fingers.

UPLOAD PFETE PHOTO

A COUPLE
OF THINGS ¢

TU KEEP Lio012)
IN MIND
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ROYAL CANIN' CALENDAR 2016

JULY "1&
2 M T W T F 5§
31 1 2
3 & £ & 7 -] ?
iz 13
1% 20 21 FF 23
& IT 2@ 2% 30

Lzst Pet Preveation
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ROYAL CANIN

Petside Stories

An initiative by Royal Canin to
get users to share their
funniest and most personal
pet-related stories with the
community at large.

Liils

ROYAL CANIN'

petside stories

99 PETSTORIES & SEND US YOUR PET'S STORY % VISIT ROYALCAMIN.IN

as told by KAILASH IYER

Dane is a handsome black Great Dane. He huge and
extremely clumsy! Life without Dane would be plain
ear, when | was trying
ments, Dane started
barking extremely loud. | decided to let him out, so he

could run around in the garden.

Mow, the thing with Dane is, he's very intuitive. | was
stressed that evening and Dane sensed it. | guess he
decided to do something about it. As | was studying |
noticed in my computer s screen a reflection of Dane. He

was licking the door and opening his mouth wide, his

SUBMIT YOUR PETSIDE STORY

& COPYRIGHT ROYAL CANIME 2015 ALL RIGHTS RESERVE




FOUR SEASONS TIRACOL GOLF RESORT

When Four Seasons chose Tiracol, on the border of Goa and Maharashtra, as the location for its

latest Resort & Golf Course offering, the challenge wasn’t in selling memberships, it was getting
people to even consider the location in the first place.

We branded Tiracol as a place hidden in the mists of history, by focusing on the Indo-Portuguese
wars that took place here, and romanticising the Tiracol Fort. We created a lavish coffee table

book, and an interactive website to familiarise prospective buyers with the location, and only then
followed that up with the complete Four Seasons sales pitch.

A TIMELESS
TREASURE

THE KINGDOM, REDISCOVERED

TRADTION
OF FIME
CELEBEATIONS




Royalti

Real Estate
Professionals

Brand Identity
Marketing Collaterals

Merchandise

VIEW PROJECT DETAILS > >




WHT
NXT

DESIGN
CONFERENCE

Naming &
Visual Language

VIEW PROJECT
DETAILS >>
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SAAVN

Mascot for their

movie review show,
Bhai Ke Raapchik
Reviews

VIEW PROJECT DETAILS >>
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And a few

personadl projects

as well



POSTCARD STORIES

Illustrations paired
with flash fiction




i bhoirt blinkorg, vt
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THE MICROWAVE by HAILASH IYER Tor THE FULPOCRACY QUESTIOMABLE PAREMTING by EKAILASHIYER lor THE PULPOCRBCY

NOTES DN

posurfimeg Ehe inkernet. it resd theat it

HIDMIGHT SWAH by KAILASH IVER for THE PULPOCRACY 5 CHOP CHOP CHOP by KAILASH IYER Tar THE PFULPOCRACY




Iﬂm"ﬁfﬂgﬂ&@ ' Dhai Kilo Ka
KASing
e Show

ML BAENW RS o &
a1

o L ey Kailash & Uddhav
g Mahi, yeh nahi ho sakta - ek aur trashy Bollywood movie
¥ podcast! Join Kailash and Uddhav on their m... see more

TV  Film

All episodes

Mohra - DKKS ep 06
Dhai Kilo Ka Show

Yeh episode bada hai Mast Mast! Our sixth episode
features two of Bollwood's biggest action stars, ...

° AUG 16 - 55 MINS o

Veerana - DKKS ep 05
Dhai Kilo Ka Show




COMIC
BOOKS

Antariksh Tales

An anthology of original
Indian science fiction

& fantasy comics that

| edited and published.
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COMIC
BOOKS

Do Not Open
This Comic!

An anthology of original
Indian horror comics that
| edited & published.
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Thank youl

kailash.iyer @ gmail.com
98205 30799

kailashiyer.in



