
A selection of work by

across communication, 
brand and UI/UX design

Kailash Iyer



https://www.youtube.com/watch?v=-KEUQ4mHP-w

DaMENSCH
Menswear start-up

True Shades
Holi campaign celebrating men
who refused to be swayed by slurs,
and are comfortable in their skin.

VIEW THE FILM > >



Poster design
and art direction
for the launch of
their Chinos line

DaMENSCH
Menswear start-up



E�fortless
Fashion
For The
Comfortable
Man

DaMENSCH
Menswear start-up

New positioning
& photoshoot.



https://www.instagram.com/p/CZ7UdItsXAG/

Uncomfortable
Questions
for
Comfortable
Couples

DaMENSCH
Menswear start-up

Valentine’s Day Campaign

VIEW THE FILM > >



Naming

Brand Identity

Packaging

TURTLE
MOON

A start-up focusing on babies 
and new mothers.





Ecommerce
Platform

ROYAL CANIN

Platform Strategy

Wireframing

Front-end Design

The site will go live
by early 2022.



Refreshed

Visual Language

and

Communication

Strategy for

Digital Media

BLINCTRIP

A start-up creating an 
end-to-end travel platform.



Team Positioning

Visual Branding

Communication

Performance
Campaign

& Films

DABANG DELHI

Pro Kabaddi
League Team



https://www.behance.net/gallery/100641677/Dabang-D
elhi-Kabaddi-Club-team-branding-campaign

Results:

1. Fan engagement grew by 
380% over previous seasons 
across all digital assets. Their 
offline and online fan 
engagement was the highest 
amongst all teams during this 
season.

2. The team’s sponsorship 
value catapulted substantially 
over the previous year.

3. They also had the highest 
ticket sales in their home leg, 
and were the only team to sell 
out all seven home matches.

VIEW PROJECT DETAILS
AND FILMS > >



https://www.behance.net/gallery/95819821/RElan-fabric
-new-visual-language-for-digital-media

Refreshed

Visual Language

and

Communication

Strategy for

Digital Media

R ELAN
FABRICS

VIEW PROJECT DETAILS >>



Lakme Fashion Week 2019 Visual Branding

R ELAN
FABRICS



VODAFONE RED

“Reserved For RED”

Campaign to relaunch 
Vodafone RED nationally.

Executed as direct marketing 
mailers, in-store branding, 
and digital communication.





VODAFONE SUPERHOUR
To counter competition from Reliance Jio, Vodafone launched “SuperHour”, an hourly unlimited 
plans starting at Rs. 7 that offered free Vodafone-to-Vodafone local calls and unlimited 4G/3G data 
for its prepaid customers.

To highlight the benefits of this plan, I wrote four short films that showcased dataheavy scenarios 
that customers could use SuperHour for - watching a lot of music videos, streaming movies, 
looking at make-up tutorials, and perusing cooking videos.

These were shot exclusively for Facebook, as vertical videos, one of India’s first live-action 
campaigns shot in portrait format.



VODAFONE
SUPERHOUR

The campaign was also 
extended as a series of 
search-keyword targeted 
YouTube prerolls.



https://www.behance.net/gallery/70715467/Vodafone-S
uperFans-vs-Chris-Gayle-IPL-2017

VODAFONE
IPL SUPERFANS
VS CHRIS GAYLE

Every year, during IPL, one 
SuperFan get the grand prize, but 
we decided to shake things up.

We chose 11 SuperFans, and got 
them to meet Chris gayle, without 
telling them about it.

We shot the entire activity in one 
day on location in Bengaluru, with 
Chris Gayle himself available for just 
one hour.

VIEW PROJECT DETAILS
AND FILM > >



PREX SPEND
Redesign
for B2B
Procurement
Platform

UX Consulting

Front-end Design

The software is in 
closed-beta, and 
will open to the 
public soon.



https://www.behance.net/gallery/95252299/
Bajaj-Auto-global-portal-redesign
https://www.behance.net/gallery/95252299/
Bajaj-Auto-global-portal-redesign

BAJAJ AUTO

Global Portal
Redesign
User Research

Information Architecture

Wireframing

Front-end Design

The international GlobalBajaj.com 
portal was facing a sales funnel 
crisis, where leads weren’t 
converting for dealers.

I led this redesign project that 
started with dealer interviews 
across some of the 89 markets 
where the brand is present to 
identiy the root of the problem.

The refreshed portal was tested as 
a pilot in the Bangladesh and 
Argentina markets, and is now 
being rolled out globally.

VIEW PROJECT 
DETAILS >>



https://www.behance.net/gallery/86470567/Platinum-
Guild-India-Website-Redesign

PLATINUM
GUILD OF
INDIA

Proposed
Website &
Visual Identity
Revamp

VIEW PROJECT DETAILS >>





https://www.behance.net/gallery/69942811/Sony-SAB-T
V-Aadat-Se-Majboor-Show-Launch
VIEW PROJECT FILMS > >



https://www.behance.net/gallery/104089595/PSA-Grou
pe-India-Website

GROUPE
PSA

India Launch
Website

Dealer Research

Information 
Architecture

Wireframing

Front-end Design

VIEW PROJECT DETAILS >>



TATA MOTORS

Drive The Future
campaign
microsite

To push sales of the new 
range of cars from Tata 
Motors - Nexon, Hexa, 
Tiago, and Tigor - we 
created the “Drive The 
Future” campaign.

The microsite was a 
complete online user 
experience, highlighting 
the future-ready tech, 
capabilities and sleek, 
modern styling of the 
vehicles.



https://www.behance.net/gallery/116857677/QuestPlus-
Website-Visual-Design

QUEST PLUS

Brand Identity

Marketing
Collaterals

Website

An educational app launched 
by Smt Sulochanadevi 
Singhania School

VIEW PROJECT DETAILS >>



Visual Identity

Packaging

Website

TATA NQ

A new age, B2B venture of 
Tata Chemicals, Tata NQ 
offers a nutraceuticals 
range of products to 
promote and ensure good 
health, inspire healthy 
living and address the 
nutritional needs of the 
modern consumer.



FBB
21 Days, 21 Looks

We launched fbb’s 
Spring-Summer 2015 
Collection with the 21 Miss 
India finalists.

Each finalist modelled a 
unique look, that we 
released online one day at 
a time, for 21 days.

I was resposible for 
directing the photo-shoot 
on-ground, and scripting 
the 30-second videos.







BIG BAZAAR
FLIP-FLOPS
Big Bazaar was having a 
ten days sale on its 
flip-flops, where prices 
were slashed from 199 to 
99 only.

A tactical sales campaign 
was needed to 
communicate this, and 
budgets were tight.

We created 10-second long 
animated videos, which 
anthropomorphisised the 
numbers.



https://www.behance.net/gallery/69363121/Big-Bazaar-Fli
p-Flops-animated-videos

A total of five videos 
were created in this 
series.

The 10-day sales target 
was met within a 
week's time.

VIEW FILMS > >



Pet Calendar

ROYAL CANIN

Royal Canin India’s first digital 
campaign: an official pet 
calendar, featuring pet photos 
submitted and voted upon by 
their dedicated and 
passionate community.



Over the three weeks that the 
campaign ran, more than 1600 
entries were received, with a 
reach of over 2 million. All 
winners of the campaign 
received physical copies of the 
calendar.

This has now become an 
annual property.



Petside Stories

ROYAL CANIN

An initiative by Royal Canin to 
get users to share their 
funniest and most personal 
pet-related stories with the 
community at large.



FOUR SEASONS TIRACOL GOLF RESORT
When Four Seasons chose Tiracol, on the border of Goa and Maharashtra, as the location for its 
latest Resort & Golf Course offering, the challenge wasn’t in selling memberships, it was getting 
people to even consider the location in the first place.

We branded Tiracol as a place hidden in the mists of history, by focusing on the Indo-Portuguese 
wars that took place here, and romanticising the Tiracol Fort. We created a lavish coffee table 
book, and an interactive website to familiarise prospective buyers with the location, and only then 
followed that up with the complete Four Seasons sales pitch.



https://www.behance.net/gallery/93883933/Royalti-branding

Brand Identity

Marketing Collaterals

Merchandise

Royalti

Real Estate
Professionals

VIEW PROJECT DETAILS > >



https://www.behance.net/gallery/73960685/WHT-NXT
-event-branding

Naming &
Visual Language

WHT
NXT

DESIGN
CONFERENCE

VIEW PROJECT 
DETAILS > >



https://www.behance.net/gallery/73843873/Saavn-Mas
cot-for-Bhai-Ke-Raapchik-Reviews

Mascot for their
movie review show,
Bhai Ke Raapchik
Reviews

SAAVN

VIEW PROJECT DETAILS >>



And a few

as well

personal projects



Illustrations paired
with flash fiction

POSTCARD STORIES





that I co-host & produce
ORIGINAL PODCAST



Antariksh Tales

An anthology of original
Indian science fiction
& fantasy comics that
I edited and published.

COMIC
BOOKS





Do Not Open
This Comic!
An anthology of original
Indian horror comics that
I edited & published.

COMIC
BOOKS





kailash.iyer @ gmail.com

98205 30799

kailashiyer.in

Thank you!


